ANTIFERENCE LTD – GENERAL COMPETITION AND PRIZE DRAW
TERMS AND CONDITIONS
Introduction
The following terms and conditions apply to competitions and prize draws
featured on Antiference Limited (referred to in these terms as “AL”)
advertising, on AL’s social media sites and mobile services, or included online
at www.antiference.co.uk or on other websites, or to any other competitions
and/or prize draws promoted by the Promoter (please see end of these terms
and conditions for details of the Promoter).
These general terms and conditions should be read alongside, and are in
addition to, any specific terms and conditions which may be mentioned at
point of interaction in any promotion of or messages about that competition
and/or prize draw on any platform (“interaction information”). This includes
without limitation information given online, on interactive or mobile. Together
these general terms and conditions and the interaction information shall be
referred to as the “interaction terms and conditions”. If there is any
inconsistency between these general terms and conditions and any
interaction information, the interaction information will prevail to the extent of
such inconsistency.
If you do not agree with any of the interaction terms and conditions then you
should not take part in the competition and/or prize draw.
The interaction terms and conditions may be amended at any time without
prior notice. Any changes will be posted on AL’s website. It is your
responsibility to ensure you review the current interaction terms and
conditions before entering any competition and/or prize draw. We recommend
that you print and store or save a copy of these terms and conditions for
future reference during the competition and/or prize draw in question.
A. INTERACTION TERMS AND CONDITIONS
The Antiference Christmas 2016 Promotional competition for the Digital
modulator range is subject to the following terms and conditions:
1. HOW TO WIN: Participants will need to purchase an Antiference Digital
Modulator before 31st January 2017. On activation of the device, you will
need to programme the modulator to discover a random winning prize
concealed within the Channel Name Settings display. To redeem the prize,
prize winners will need to contact Antiference with proof of purchase and
serial code.
2. QUALIFYING PRODUCTS: This competition is open to purchases of the
following Digital Modulator products only: Antiference DMHD01L, DMHDO4D,
DMHD04C, MINIMODHD, MMHC01, MMHC02. No other products are
eligible.
3. ELIGIBILITY: This competition is restricted to professional installers and
commercial end user installer customers only. It is not intended for
commercial distributors of Antiference products or members of the public.

4. WINNING CHANCE: There is a 50% chance of winning a prize, with one top
prize of a £250 One4All gift voucher.
5. PRIZE OFFERS: Competition winners will be eligible to win one prize per
item that will be revealed on a number of random winning devices. The
competition includes a variety of items including One4All gift vouchers from
£10 to £250, Bluetooth Speakers and Antiference tools.
6. RESTRICTIONS: No employees of Antiference Limited or their Distributors
are eligible to enter this competition. The competition is subject to available
stock.
7. RETURNED ITEMS: Your consumer rights are unaffected.
8. CLOSING DATE: The competition will run until 31st January 2017 and prize
winners will need to claim their prize before 31st March 2017.
9. NO CASH ALTERNATIVE IS AVAILABLE
10. TO CLAIM PRIZE: Prize winners should notify Antiference via email at the
following address: Marketing@antiference.co.uk to include the following
details: Product purchased, name of supplier, product serial number and an
address where the prize needs to be sent.
11. WINNER NOTIFICATION: Antiference will confirm your winning prize once
your email has been received. We will then send the prize to the address
provided via courier.
12. All prize winner details will be posted on the Antiference website in April
2017.
13. PROMOTER: This competition is promoted by Antiference Limited, Unit 100
Fradley Distribution Park, Wood End Lane, Fradley Lichfield WS13 8NE
14. No correspondence will be entered into and the promoter's decision is final on
all matters

B. GENERAL COMPETITION AND PRIZE DRAW TERMS & CONDITIONS
The following general terms and conditions apply to all competitions and prize
draws (each a “promotion”) promoted by the relevant Promoter.
1. Eligibility
1.1. Entrants must meet the eligibility requirements as specified in the
interaction terms and conditions. Failure to meet the eligibility requirements
will result in an entry being invalid and/or forfeiture of any prize.
1.2. Unless otherwise specified in the interaction information, the promotion is
only open to residents of the United Kingdom, Ireland, Isle of Man and
Channel Islands aged 18 years or over at the time of entering the promotion
and the promotion winner must provide a UK, Irish, Isle of Man or Channel
Islands address for delivery of the prize (and the Promoter will not deliver to
any address outside these jurisdictions).
1.3. Neither employees of the Promoter and any of its subsidiaries and/or
agencies associated with this promotion, including the provider of the prize,
nor members of their immediate families (including any live-in partner), nor

any person connected with the administration or otherwise of the promotion
and/or prize, are eligible to enter. Any such entries are invalid.
1.4. The Promoter reserves the right in its sole discretion to ask for evidence
to verify the age, identity and/or eligibility of an entrant at any time and to use
any channels and methods available to carry out checks of any details
provided. The Promoter may withhold delivery of a prize until it has received
such evidence from the winner and failure to provide such evidence in a
timely manner may result in forfeiture of the prize.
2. Entry
2.1. The opening and closing date and time for entries is as indicated in the
interaction information. Any entries received before or after these times will
not be accepted but (where applicable) may still be charged.
2.2. In respect of competitions, in order to enter entrants must fulfill the
requirements detailed in the interaction information.
2.3. Entrants may be required to provide their full name, full contact telephone
number (including area code) or other method of contact (if applicable), email
address and any other information as specified at the time of entering the
promotion. This information cannot be amended once an entrant has entered
the promotion.
2.4. Each entrant will be charged the cost of entry (if any) as indicated in the
interaction information whether their entry to the promotion is successful or
not. If applicable, entrants must have the permission of the bill payer before
entering the promotion. Any cost of entry and any entry delivery costs as
indicated in these general terms and conditions or in the interaction
information includes taxes.
2.5. The Promoter cannot guarantee that entries submitted by eligible
residents of the United Kingdom, Ireland, Isle of Man and the Channel Islands
from outside the UK, Ireland, Isle of Man or Channel Islands will be entered
into the promotion and (where applicable) charges will depend on the relevant
service provider’s international rates. The Promoter gives no warranty that the
prize will be available, legal or appropriate for use in locations outside the UK.
2.6. Entry to the promotion must be by the applicable method(s) as indicated
in the interaction information which may include online entry, phone entry,
postal entry and/or SMS entry.
2.7. Entries must not be sent in through agents, third parties or on behalf of
another person unless otherwise specified in the interaction information. Such
entries are void. Bulk entries are void and cannot be accepted.
2.8. Any entries which are above the maximum number of entries for each
method of entry as specified in the interaction information or which are
incomplete, without all the required information, inaudible, incomprehensible,
made or received after the deadline for receiving entries has passed or which
are not received by the Promoter or are not otherwise in accordance with the
interaction terms and conditions are invalid and will be discounted.

2.9. In the event of any fault, mistake, misunderstanding or dispute
concerning the correctness or acceptability of any answers given by entrants,
or the operation of any part of the promotion, network or phone system, the
decision of the Promoter shall be final.
3. The Prize
3.1. The prize is as specified in the interaction information. Unless otherwise
stated in the interaction information only one prize per entrant is permissible.
3.2. Timing of receipt of the prize may be subject to availability. Receipt of the
prize is subject to winner confirmation, i.e. the Promoter has managed to
contact the winner and received confirmation of eligibility. The prize is also
subject to the terms and conditions of the prize provider, their agents, and
where applicable to the terms of the venue and/or the manufacturer.
3.3. The prize excludes all other costs and arrangements not expressly
included in the prize as stated in the interaction information. Additional
charges and expenses incurred for goods, services, attractions, facilities,
upgrades, activities and events not expressly included in the prize are payable
solely by the winner (and where applicable their companion(s)). The Promoter
will not be held liable where such charges and/or expenses are incurred, and
no refund or reimbursement will be made. The Promoter will accept no
responsibility where the winner is unable to pay in full, any such charges
and/or expenses as incurred.
3.4. No cash equivalent (where applicable) or alternative prize will be given at
the request of the winner and the prize is non-transferable and nonexchangeable. However, the Promoter reserves the right to change the prize
or any part of the prize (to an alternative prize or part of the prize of equal or
greater value) for any reason in its sole discretion including without limitation
due to circumstances beyond its control or if any part of the prize becomes
unavailable. If for any reason the winner chooses not to take up the prize or
any part of the prize, the Promoter reserves the right to ask the winner to
confirm this in writing and the Promoter will be able to retain or dispose of the
prize at its own discretion.
3.5. The Promoter may refuse to provide a prize, or may seek its recovery, in
the event of non-entitlement under the interaction terms and conditions or an
entrant's breach of the interaction terms and conditions, fraud or dishonesty,
including but not limited to the use of technology which enables an entrant to
evade any applicable charges when entering the promotion.
4. Winner Selections and Contact
4.1. The interaction information will detail the selection criteria on which the
winning entry will be selected.
4.2. The winner will be contacted as soon as practicable on or after the
selection date as indicated in the interaction information. If the winner cannot
be contacted or successful contact is not made within the fixed time period as
specified or if they fail to provide an address for delivery of the prize or fail to
meet any of the eligibility requirements or are otherwise unable to comply with

the interaction terms and conditions, this may result in forfeiture of the prize
and the Promoter reserves the right to disqualify that entrant (without further
liability to that entrant) and offer the prize to the next eligible entrant and
thereafter until a winner is found.
4.3. Any entrant and/or winner must comply with any directions given to him
or her by the Promoter, prize provider(s) and/or their agents and with all
relevant laws, rules and regulations. Failure to comply with instructions,
itineraries, rules, restrictions, requirements, laws and guidelines may result in
an invalid entry and/or forfeiture of the prize.
5. Liability
In relation to all competitions, prize draws, votes and polls promoted by the
Promoter:
5.1 Nothing in the interaction terms and conditions restricts your statutory
rights as a consumer.
5.2 Nothing in the interaction terms and conditions shall exclude or limit the
Promoter’s liability for death or personal injury caused by negligence, or for
fraud.
5.3 Subject to 5.1 and 5.2, the Promoter does not accept responsibility for any
fault, malfunction, damage, loss or disappointment suffered by you as an
entrant or participant howsoever arising from participating in a competition
and/or prize draw or from accepting any prize, whether due to any error,
omission or other cause by the Promoter or their employees, agents or others.
5.4 Subject to 5.1 and 5.2, the Promoter will not be liable to reimburse any
cost or expenses incurred in making a competition or prize draw entry.
6. Privacy
6.1 Personal information which is provided by you when you enter a
competition or prize draw, or participate in a vote or poll, will be held by the
Promoter and may be used by the Promoter and their service providers,
network operators, suppliers and contractors for the purposes of administering
and fulfilling the competition or prize draw and in connection with any costs
associated with entry to the competition or prize draw.
6.2 Any personal information will be used in accordance with AL’s Privacy
Notice. For AL’s full Privacy Notice and how your data will be used, see here.
6.3 The Promoter and/or the prize provider may be required to send personal
information of the winner of a promotion (and where applicable, their
companion(s)) to third parties outside the European Economic Area, for the
purposes of fulfilling and administering the promotion and/or the prize and the
promotion winner agrees to such transfer for these purposes.
6.4 The winner of a competition or prize draw may be required to participate in
publicity. The Promoter (or any third party nominated by the Promoter) may
exercise its sole discretion to use the winner’s (and if applicable their

companions’) name and image and their comments relating to the prize and
promotion experience for future promotional, marketing and publicity purposes
in any media worldwide without notice and without any fee being paid.
6.5 Winners will be listed on the winners’ page of the relevant website. This
means that if you are a winner your name and location may be published
here.
6.6 Please note that calls may be recorded to ensure (where applicable) that
promotion entries, votes and polls are captured, for staff training and/or quality
control purposes.
7. General
7.1 You agree that you do not have any commercial relationship with the
Promoter, and that you are not an agent of the Promoter.
7.2 The interaction terms and conditions are available in English only and
shall be exclusively governed by and construed in accordance with the laws of
England.
8. Contact Details and Further Information
8.1 If you have a comment, query or complaint about any competition or prize
draw provided by AL you might register it with Antiference. To do so please
call 01675 465487 of email: marketing@antiference.co.uk
8.2 For a hard copy set of these terms and conditions please send a SAE to
the Promoter's address below. If you would like interaction information relating
to a specific interactive event, then include the name of the specific
interactivity in your application.
8.3 The Promoter is:
The Promoter is, unless otherwise stated in the interaction information,
Antiference Limited, incorporated in England (company number: 336260) and
who’s registered office is at
Fradley Distribution Park, Wood End Lane, Lichfield, Staffordshire, WS13
8NE, UK, with VAT registration number GB112275549 and these terms and
conditions apply as between you and Antiference Limited (unless specified
otherwise in the interaction information).

